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LUCARIS, Asia 1st Crystal wineware

-Event Launched in Hong Kong-
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(From Media who joined in HK)
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Crystal cocktalk Lucaris toasts o the city with HK-inspired wine ghsses
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4 Quality Wine Glass

Wine reporters and som
meliers from Shanghai,
Hong Kong, Bangkok and
Singapore take ablind
tasting at The Ritz-Carlton,
Hong Kong for a special
experience of the wine
glass named “Hong Kong
Hip," the latest collection of
LUUCARIS, aluxury lead-free
crystal wine ware brand.



>m THANA BURIN AP

PUBLICATION : WINE & DINE MAGAZINE CIRCULATION : 300,000 COPIES
FREQUENCY : MONTHLY DATE : JuLy, 2012
COUNTRY . SINGAPORE
Page 1
EPICURIOUS
|

words RACHEL TAN

Sunsanee Supatravanl], Managing Director of Ocean Glass
PCL, said: “The launch of the ‘Hong Fong Hp' collection is a

true testament to the commitment we have In ensuring a perfect
match of modern Aslan dining and wining with the best crystal
stemmware that Asia has to offer. We have chosen Hong Kong
which 1= known as a vibrant Asian metropolis -a fuston of Eastern
and Western cultures with a highly fashionable soclety that enjoys
It dining experiences.”

Ome of the highlights of the event was a blind tasting,
pltting the Hong Kong Hip collection against other traditlonal
brands — a demonstration which showcased the ability of the
glassas to enhance wine sensory, smell, taste and balance. VIP
guests from the aréme de la aréme of luxury hotels, restaorants,
winerias, sommellers &s well as food and wine writers across the
reglon Including Hong Fong, Shanghal, Singapore and Banghkok
also grared the event and were treated to a heurious dinner
aocompanled by fine wines In the Lucaris ‘Hong Kong Hip
collection of crystal winewara.

The dinner started off with succulent seafood selections of
Sautéad Prawn Skewers With Jin Hua Ham And Vegetables, Deep-
fried Garoupa Fillet Stuffed With Green Onlon and Steamed Scallop

The evening of 25 May saw a gathering of leading wining and Dumplings accomparded by a 2008 Grace Vineyard Tasya's

dining perscnalities st The Ritz Carlton, Hong Kong to mark Reserve Chardomnay served In the new elegant Chardonnay glass

the Jaunch of Lucaris Asia’s latest ‘'Hong Kong Hip' collection of from the “Hong Kong Hip' collection.

crystal wineware with an exclusive dinner. The 2008 Domaine Dujac from Morey-Saint-Dents was
Lucarts, the luxury brand of Ocean Glass PCL. Thalland, showcased in the wide-bottomed Burgundy gless and went

takes on long-standing European brands with its premium brilllently with dishes like the Tin Lung Heen Peking Duck, Stic-

crystal wineware that foruses on quallty and catering to Asian fried Minced Duck Served With Onion In Crispy Bowl and Double-

seredbllities and 1s well-positionad to take advantage of the bolled Mirhroom With Duck. The characteristics of the 2009

growing number of middle and upper class Aslans who are fast Wynns Coonawarra Estate from Australla were also brought out by

developlng increasingly sophilsticated Iifestyles and palates. The the collectlon's Cabernet glass, paired with Char-grilled Barbecued
‘Hong Kong Hip® collection differentiates itself from its Western [berian Pork, Pan-fried Pork Rolls With Pineapple With Honey

counterparts with Its edgy and modern silhouette and phrysical Saure and Crispy Eggplant With Salt And Pepper.
design aesthetlcs developed with pleasure in mind. The hearty dishes of Stir-fried Diced Wagyu Besf With

The exclusive dirmer was hosted by Kiratl Assakul Chalrman  Asparagus [n Black Bean Sauce and Friad Blee With Minced
of Ocean Glass PCL. and In attendance were several of Asla's Wagyu Beef And Diced Vegetable were perfectly palred with the
renowned wine experts including Jeannie Cho Lee MW, the first full-bodied 2003 Chateau Meyre, Haut-Medoc Cru Bourgeols in
Aslan Master of Wine; Judy Ledssner, CEQ of Grace Vineyards the new Bordeaux glass. Dinner was brought to a refreshingly
known for producing Bordeaux-style wines in Chine as well as sweet end with a Chilled Pear With Bird's Nest dessert, and guests
Dan Hetrakul, the first Aslan owner of Bordesux region’s Chatean  ralsed thelr Champagne glasses flled with 2010 Moscato d'Astl
Meyre in France. Bricoo CQuaglia from La Spinetta in Italy.

22 |WINE & DINE
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Sautéed Prawn Skewers With Jin Hua
Ham And Vegetables

Deep-fried Garoupa Fillet Stuffed
With Green Onlan

Steamed Scallop Dumplings
2009 Grace Vineyard Tasya’s Reserve
Chardonnay, Sharxi, Chira
Tin Lung Heen Peking Duck

Stir-fried Minced Duck Served With
Ondan In Crispy Bowl

Double-boiled Mushroom With Duck.

| 2008 Domaine Dujac, Morey-Saint-Denis

Burgundy, France
Char-grilled Barbecued beran Pork

Pan-fried Pork Rolls Wih Pinsapple
With Honey Sauce

Crispy Eggplant Wih Salt And Pepper

2009 Wynns Coonawarra Estate,
Coonawarra, Australia

Stir-fried Diced Wagyu Beaf With
Asparagus In Black Bean Sauce

Fried Rice With Minced Wagyu Beef
Arxl Dicad Vegetable

2003 Chateau Meyre. Haut-Madoc
Cru Boungeois Bordeauwx, France

Chilled Pear With Bird's Nest

2010 Moscato d'Asti Bricco Quaghia,
LaSpirnetta Naly
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LUCARIS

HONG KONG
HIP

LUCARIS L E B . . 7 When
' ] 2 \ May 25,2012
LUC/“\I'U‘S / i Where
orysiel ey The Ritz-Carlton,
: ¢ : Hong Kong
What
= 4 . : Lucaris, the luxury brand
Kirati Assakul s P i i fromOcean Glass, recently
: § = & ; took on long-standing
European brands with its
premium crystal wineware,
asitlaunched its ‘Hong Kong
Hip’ collection -atan
exclusive dinner for leading
wine and dine visionaries

Who
Kiratiand Yuri Assakul, Jennie
Cho Lee, Judy Leissner, Dan
Hetrakul, Sunsanee
Supatravanij, Ingkawan

[ : Miller-String, Ethan Tian,
oonrast, Ethan lian s * v Ingkawan Miller-Stirling ChefPaul Lau :
andVegganuch Trangtrakula&:fﬁ' and Yuri Assakul

-] w o\

- By

5 A LUCARET |

Jeannie Cho Lee,Judy Leissnef
and Dan Hetrakul e

View from the Ritz-Carlton

JULY 2012 - PRESTIGE - 061
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SHANGLIU TATLER 58 JULY 2012
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Glass act: The right glass for the right wine

Gao Ceng

ome wine lovers spend a fortune on
SfLm.' wines yet skim on buying the right
wine glasses.

They haven't realized that an inappropri
ate serving glass can spoil the beauty of a
wine and, hence, the value of the bottle.

A thin, colorless glass in the appropriate
shape allows full appreciation of the wine,
its color, aroma and tastes.

“Pour a beautiful Pinot Noir into a short,
trumpet-llared, thick-rimmed glass and
it's no longer Pinot Noir, It's just red wine"
writes Bill St John, wine columnist for the
Chicago Tribune.

Generally, thickness, weight and shape
are the three main considerations in judg
ing a good glass.

Presuming that the glass isn't too fragile,
then the thinner the glass the better and
the less color the better, so the clarity of
the wine itsell is highlighted, according to
Kirati Assakul, chairman of Ocean Glass
PLC, a leading wine glass maker in Asia.

Thin, colorless, lead-free glass is recom
mended, clearly presenting the wine's color
from the depth of the bowl to the rim,
indicating age and variety. Usually a violet
purple in the rim indicates a young wine,
while a tawny brown edge indicates an
older wine.

Although luxury glass and crystal
brands, such as Waterford, are known for
their elegant design and heavy-cut crystal
stem, glasses of moderate weight and good
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I
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An appropriate glass allows
full appreciation of the wine, its
color, aroma and tastes.

balance are more suitable for daily wine
tasting. Lighter glasses have a better hand
feel and are more easily swirled to elicit
Aromas.

Some wine experts say too much market
ing fuss is made about using the precisely
“right" shape for a given wine they hold
that as long as the basic shape is right, the
colorless glass and relatively light-weight,
then the rest is not really necessary.

However, the idea is catching on, due
to efforts by Austrian brand Riedel and
others designing specialized shapes to
complement different wines. Now, there are
glasses designed for Pinot Noir, Chardon
nay, Cabernet and other varieties, as well
as for various wine-growing regions. Lucar
is, an Asian crystal brand, of fers Bordeaux
and Burgundy glasses.

Glass makers follow similar design rules
to highlight wine character. The Cabernet
glass and Bordeaux glass basically feature a
large, elongated and slightly narrower bowl.
Al arecent wine tasting held by Lucaris at
the Portman RitzCarlton Hong Kong, this
design was described as better concentrat
ing the aroma and Navor of full-bodied
wine than an all-purpose glass and direct
ing the wine to the back of the mouth.

Pinot Noir glass, often described as the
Burgundy glass, has a wider, round bowl,
slightly tapered on top, which helps capture
the effusive aroma of Pinot and deliver the
wine onto an ideal spot on the tongue, usi
ally the tip, to get its fruity note.

Compared with red wines, whites are less
sophisticated but require a cooler serving
emperature to bring out their flavors. A
glass with a smaller bowl stays cool bet
ter than a large bowl because of a smaller
surface area.

However, Ed McCarthy, author of “Wine
for Dummies," an American bestseller, says
whites and glasses should be differentiated.
For Chardonnay and white Burgundies, he
recommends a comparatively larger bowl
o demonstrate the wine's complexity. For
Sauvignon Blanc, Riesling and Pinot Grigio,
he recommends a smaller, elongated and
narrower bowl to capture the wines' deli
cabe aromas.

For sparkling wines such as Champagne,
a fluted narrow glass is recommended to
concentrate bouguet, and more important, to
appreciate bubbles ascending in the glass.

Buying in
Shanghai

+ Lucaris

Asian brand of lead-
frea wine-tasting
glasses with fine-cut
lazar rim, notably
for Bordeaux. and
Cabamat.

Whera to buy:

Mew World Depart-
ment Stora (T/F, 2
Manjing Rd W)

+ Riedel

Known for function-
ally designed glasses
fo complement dif-
ferant wines, notably
Pinct Moir and Syrah.
Whera to buy:

ASC Wina Residence
(57 Jiangyin Rd)

+ Baccarat

The French crystal
brand produces its
signature Chateau
Baccarat Set, excal-
lent for Cabernet
Sauwvignon.

Where to buy:

IFC 8 Cantury Ava)
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Buving in Shenghal

Lucaris

Asian brand of lead-free wine-tasting dasses with fine-cut laser rim,
rotably for Bordeaux and Cabemiet.

Where to buy:

News World Department Store (7/F, 2 Nanjing Rd W.)

Riedel

Known for functionally designed glasses to camplement differant wines,
notably Finot Nairand Syrah.

where to buy!

ASC Wine Reskdence (57 Jiangyin Rd)

Baccarat

The French crystal brand produces its signature Chateau Baccarat Set,
excellent for Cabemet Sauvignon,

Where o buy:

[FC (& Centuny Aue)

"m : ICK 3 word Iin
DICIONARY cusbion | Smedicmucdintie

school area

vl it Find shops
near stations

Nice furnished new

apa.!'tmept in PDF map for
Xujiahuiarea 0ti 26 prind
MNice furnizhed new apartmont

in Xujanhul area

Nice decorated new
apartment in Century
Park

Nies decerated new
spartmert n Cenbury Park,

Pocket your
Metro E-map

MORE »>
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The new Hong Kong Hip
collection from Ocean Glass.

IN A GLASS OF THEIR OW

With its world-class design, a premium Asian brand is taking on the Europeans at their own game

raditionally, the crystal
stemware space has been
dominated by lead variants.
More recently, newer pro-
duction techniques have
given consumers consent to indulge ina
greater variety of novel crystal glass. But
now lead-free offers a similar refractive
index to lead crystal, but with lighter
weight and less dispersive power.

There is no need to spend a fortune
on wine glasses, provided a few basic
principles are followed.

The glass should be thin, while not
overly fragile; the rim must not interrupt
the flow of wine to the mouth; the bowl
should be fat, with the widest part about
one-third of the way up (the level up to
which you should pour the wine).

Claret (Bordeaux, Cabernet, Merlot)
is best suited to stemware with a large
tulip or narrowing goblet, as it allows
swirling but has a narrow opening to

Top-class Thai brand

With its world-class design, a
premium Asian brandis taking on
the Europeans at their own game.
Life, L1

STORY: NARA DECHARIN

concentrate the aroma. Many wine
drinkers use this shape for all red wines.

For Burgundy, Pinot and Shiraz, larger
glasses allow greater exposure to air for
these big, or closed wines. In my view,
they add a spectacle to the table when a
special wine is served. This shape is often
preferred by red wine enthusiasts.

However, 1 have seen heavily oaked
white wines served in these glasses, but
this may have been due to the Burgundy
pedigree.

Whites like Chablis and Chardonnay
tend to be designated to shrunken versions
of the tulip because there is less need to
aerate white wine and a heightened desire
to maintain a lower temperature by mini-
mising contact with surface areas. Most
fresh white wines tend to be served in
this format, including Picpoul de Pinet.

Many would accept that Riedel is the
best known wine-glass manufacturer. The
company was founded in 1756 asa man-

ufacturer of perfume bottles. The brand
has, through the vears, developed different
glasses for different varieties and dis-
covered that the correct choice of glass
enhances a wine’s flavour.

Another well-known brand is Schott
Zwiesel, the producers of Tritan crystal
glasses, offering brilliance and durability
while being dishwasher-safe, Schott
Zwiesel has set new industry benchmarks
for resistance to breakage and scratches.
Other premium brands include Dartin-
gton, Spiegelau, Stoelzle, Bohemia and
Rona, to name a few.

Now, there are newer players in the
market, each claiming technological
advances. Most notably, Eisch asserts
that wine poured into its Sensis Plus
range becomes harmonious and complex
with good balance and elegance through
a natural process, while preserving the
original character and structure.

This is a bold claim. and to be candid
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I was loaded with cynicism when I con-
ducted a blind test of the Eisch Sensis
Plus against the brand's standard range
to determine how it affected fairly
respectable mid-market Frenchand Aust-
ralian wines. To hop straight to the con-
clusion, although I was unable to explain
exactly why I preferred one glass over
the other, I invariably had a strong
preference for the Sensis Plus — with no
exception.

Another leading brand, Zalto, has
ambitiously created glasses with bowls
tilted at angles of 24, 48 and 72 degrees,
a decision based on the Earth's lt.

Being in Thailand, we cannot overlook
local brand Lucaris, Asia’s first crystal
stemware brand from Ocean Glass, which

now competes with leading European
brands. I have experienced Lucaris on a
number of oceasions, and have recently
purchased some. With its world-class
design, Lucaris is now plaving the Euro-
peans at their own game.

I caught up with Kirati Assakul, chair-
man of Ocean Glass, in Hong Kongat the
launch of their latest Lucaris Hong Kong
Hip collection, an event called “The
Perfect Encounter”.

Kirati explained his philosophy and
vision for Lucaris: “Pairing wine with
Asian cuisine is not about how to best
complement or enhance a particular dish,
but rather how to enhance a rich and
multi-faceted dining experience. The fact
thatwe are Asian has allowed Lucaris to
create this unique brand experience called
“The Perfect Encounter’, bringing together
Asian food, wines and people in a way
that Asians truly enjoy.”

According to Kirati, Lucaris is a col-
laboration between Ocean Glass, Toyo-
Sasaki Glass of Japan, and award-winning
designer Martin Ballendat of Germany.

In 2009, Ocean Glass invested 1 billion
baht in a new factory equipped with
advanced furnaces and technology from
Japan and Germany, which can produce
lead-free and barium-free crysial glass,
with high clarity and brilliance.

The following year the company
introduced the Lucaris brand of premium
crystal wine ware and accessories. About
80% of Lucaris products are now exported
to Asian markets such as Hong Kong,
China and Singapore where wine con-
sumption is rising. About two million
premium crystal wine glasses were sold
in Asia last vear. Lucaris has about 10%
of the Asian market and expects to capture
40% of the market in five years.

The Hong Kong Hip launch ok place
at the Ritz-Carlton Hong Kong. Among
the guests attending were well-known
figures in the industry including Jeannie
Cho Lee, the first Asian Master of Wine;
Judy Leissner, CEO of Grace Vineyards,
known for introducing China's first

Bordeaux wine; and Dan Hetrakul, the
first Asian owner of the Bordeaux region's
Chateau Meyre. The evening started with
a wine glass blind tasting between the
Hong Kong Hip and other international
brands, followed by a five-course dinner
of modern Asian cuisine.

@ Continued on page 9

IN A GLASS OF THEIR OWN
@ Continued from page 1

The food was accompanied by wines of
the world served in the new Hong Kong
Hip Chardonnay, Burgundy, Cabernet,
Bordeaux and Champagne glasses. The
result was very impressive.

The starter—sauteed prawns skewed
with Jin Hua ham and vegetables, deep-
fried garoupa fillet stuffed with green
onion, and steamed scallop dumpling
— was perfectly paired with the 2009
Grace Vinevard Tasya's Reserve Char-
donnay from Shanxi, China.

Next was Tin Lung Heen Peking duck:
stir-fried minced duck served with onion
inacrispy bowland double-boiled mush-
room with duck. This was a great pair to
the fine 2008 Domaine Dujac, Morey-

n
—

The stylish Hong Kong “\
Hip Burgundy glass.

-~

Saint-Denis from Burgundy, France.

Char-grilled barbecued Iberian pork,
pan-fired pork rolls with pineapple and
honey sauce and crispy eggplant with
salt and pepper was superbly served
with an excellent Australian 2009 Wynns
Coonawaira Estate Cabernet.

The deep red and flavourful 2003
Chateau Mevre, Haut-Medoc Cru Bour-
geois, Bordeaux, France was an excellent
companion to the meat course of stir-
fried diced wagyu beef with asparagus
in black bean sauce, and fried rice with
minced wagyu beef and diced vegetables.

The dinner ended stylishly with a deli-

cate Italian wine, 2012 Moscato d'Asti
Bricco Quaglia, La Spinetta, superbly
paired with the luscious chilled pear
with bird's nest.

“Iwas very impressed with the Hong
Kong Hip collection,” said Lee, author
of Asian Palate, a coffee-table book
explaining how to pair wine with Asian
food. “It’s aesthetically beautiful,
functional, but also it really enhances a
lot of the flavour characteristics in the
glass. Part of the beauty of its shape is
that it really allows the aromatics to
come forth and the delicate lip and bal-
ance and the feeling on the hand, all of
it I think really promotes a much more
pleasurable wine experience.”

Yang Lu from The Peninsula, Shang-
hai, considered China's best sommelier,
said: “T'm quite impressed by the quality
of Hong Kong Hip glasses especially on
the aroma side. When you smell the
wine, the wine is more full, more fruity,
breathes more aromas and on the palate
it's more elegant and it seems the wine
has more finesse thanin the other, stand-
ard glasses.

“I think at this level I have to say that
Lucaris glasses show very well for certain
wines and have international quality."

Inspired by Hong Kong, the Asian
metropolis on the move, the collection
has a modern and edgy shape.

“Itis perfect for occasions where the
finest wines and the most fashionable
society come together to create the most
hip and happening dining scene,” Kirati
said. Before the Hong Kong Hip, Ocean
Glass had three Lucaris stemware series
— all inspired by modern Asian cities
and their lifestvles.

They are the Shanghai Soul, Tokyo
Temptation and Bangkok Bliss. Shanghai
Soul is a slemware range
intended for premium wines,
ultra fine dining and elite so-
cialising events.

Tokyo Temptation is a con-
temporary version of a classic
design aimed for upscale dining
and wining where formality is
to the fore.

Bangkok Bliss captures the
sense of this casual-living city
with time-honoured classic
design harmonised with easy-
going elegance. It is intended
for laidback gatherings and chic
casual dining,

Stemware is a personal choice, one
where lifestyle and use play a large part
in the selection process. Next time you
stroke the stem of a wine glass before
taking a sip from the fine hand-crafted
or laser-cut rim, avoid looking for the
laser etching of the brand on the base,
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The Hong Kong Hip
[ Bordeaux glass.

/

Jeannie Cho Lee, the first Asian Master of Wine (MW).

Kirati Assakul, chairman of Ocean Glass.

and instead pause to reflect on its shapely
beauty, tongue maps, scratch resistance,
practicality, aeration assistance and tilt
angles to see which of these best com-
plement your lifestyle.

Nara Decharin has a PhD in economics and
spent over 20 years in Europe cultivating his
non-commercial passion for wine.
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Lucaris, the luxury brand from Ocean Glass, recently took on long-standing European
brands with its premium crystal wineware, as it launched its "Hong Kong Hip' collection —
at an exclusive dinner for leading wine and dine visionaries
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Bangkok Bliss, Tokyo Temptation, Shanghai Soul and
HONG KONG HIP most recently in 2012, Hong Kong Hip are creations of
Lucaris, a branding of Ocean Glass, a Thai company not
afraid to take on the long-established crystal wineware

Lucaris, the luxury brand of _
Thailand’s0O Gl i companies of Europe.
ﬂl'ﬂf’l s Ucean Griass, aemonstrates To create its Lucaris wineware, Ocean Glass
why it has emerged as areal competifor ~ collaborates with Toyo-Sasaki Glass and multi award-

inthe worldofﬁne crysmlglassware winning German designer Martin Ballendat, whose
works appear in the portfolios of many world-class

amgala dinner at the majestzc brands. Its world-class crystal is lead and barium-free

Ritz-Carlton, HongKong with physical aesthetics comparable to conventional
lead crystal. The innovative technology results in
glassware of exceptional clarity and brilliance. In
addition, it possesses extra strength and durability,
enabling it to withstand sudden temperature changes
created by dish washing machines, making it ideal for
homes, restaurants and catering services.
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But do the Lucaris products from Thailand
really compare to the old-timers from other parts
of the world? To settle the question, Ocean Glass
has been bravely conducting blind tasting sessions
with groups of food service professionals and wine
enthusiasts for over 500 tasters. Most of the tasters
give Lucaris marks that often exceed those of its
competitors for how wine served in its wineware
tastes. In addition, it gets scores that rank it with
the leading brands for shape, thinness, smoothness
and clarity of the glass.

Hong Kong Hip, with its modern edgy
silhouette, is inspired by the unique spirit of
Hong Kong, a cosmopolitan metropolis where
Eastern and Western cultures have long met and
interacted. Hong Kong is always on the move,
constantly reinventing itself and blessed with a
hip and happening hotel and dining scene that
includes the fabulous Ritz-Carlton, Hong Kong,
the world’s tallest hotel and the launching pad for
Hong Kong Hip.

To aid in the launch, Lucaris invited Asian
wining and dining luminaries to a fabulous meal
at the Ritz-Carlton that was dubbed The Perfect
Encounter’. Guests included four Asian visionaries:
Kirati Assakul, the CEO of Ocean Glass who
introduced Asia’s first crystal wineware; Jeannie
Cho Lee, the first ethnic Asian Master of Wine and
an award-winning author, journalist and teacher;
Judy Leissner, CEQ of Grace Vineyard, a pioneering
family-owned winery in China; and a young Thai
entrepreneur, Dan Hetrakul, whose family owns a
piece of the Bordeaux region’s Chateau Meyre and a
winery and luxury hotel in Medoc, France.

Kirati explained to guests that pairing of wine
with Asian meals differs significantly from how

it is done with Western-style meals. “Pairing
wine with Asian cuisine is not about how to best
complement or enhance a particular dish, but
rather how to enhance a rich and multi-faceted
dining experience.”

Jeannie Cho Lee was impressed with the
stemware. “It's aesthetically beautiful, functional,
but also it really enhances a lot of the flavour
characteristics in the glass,” she says. "Part of
the beauty of its shape is that it really allows the
aromatics to come forth and the delicate lip and
balance and the feeling on the hand, all of it | think
really promotes a much more
pleasurable wine experience.” /=

Wines have recently made /

a significant impact in Asia
and a growing number of
Asians now enjoy wine

as a part of their dining
lifestyle. Lucaris crystal
from Ocean Glass is the
perfect wineware for

—

them to enjoy the wines

they are drinking. And best

of all, it is produced locally,

right here in Thailand.
Now, all across Asia, wine is

already being poured in Lucaris

crystal wineware in leading international

chain hotels and resorts, including

The Intercontinental, Four Seasons,

JW Marriott and Anantara. Lucaris

is also available at leading department

stores throughout Asia in Bangkok,

Singapore, Hong Kong

and Shanghai.@

\ TS .
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WINE, DINE & SHINE,

It’s not as simple as a sniff, a swig and then a sip paired with a nibble
anymore. Wine dinners are now multi-pronged affairs that celebrate
more than just a successful bottle. By LOW YIT LENG, DYLAN BOEY,

LAUREN TAN AND LOW SHI PING

EVERY YEAR, FROM late May onwards, oenophiles
rejoice as a deluge of wine dinners are held in honour of
new bottles or a successful growth.

While such events appear throughout the year, this
period in particular sees a surge for the simple reason that
in many wine-growing regions, this is the window of time
when winemakers and chateau owners can take a breather.

The harvest season typically falls between August
and October in the northern hemisphere (Europe, North
America), and February and April in the south (Australia,
New Zealand and South America). This leaves a duration
(May to July) when winemakers have time on their hands to
promote their wines and to educate the market about them.

Today’s wine dinners have gone beyond the simplistic
madus operandi of pairing their new bottles with haute
cuisine, by way of education, vertical tasting or not. The
dos get more elaborate. More than just a jolly good excuse
for good-natured bacchanalia, some use wine dinners as
a platform to introduce new technologies (e.g. dynamic
wine labels with Quick Response codes), co-launch
complementary products (e.g. stemware), introduce new
chefs (Michelin-star standards, no less), and tie-up with
glamorous brands (Rolls-Royce, Franck Muller). In other
cases, wine galas are also powerful tools to penetrate new
markets or the high society segment of the market.

Prestige Singapore partakes in four of the best.

SEPTEMRBER 2012 - prestige-singapore.com.sg - 371
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THEWELL|FETE|

KIRATIASSAKUL, JEANNIE CHO LEE, JUDY LEISSNER,

DAN HETRAKULAND SUNSANEE SUPATRAVANL)

THE OVERSEAS FETE:

D PRAWNS SKEWEDWITH JIN HUA HAMAND
VEGETABLES, DEEP-FRIED GAROUPA FILLETWITH
MAYONNAISEAND STEAMED SCALLOP DUMPLING

LUCARIS WINE DINNER

Some wine dinners are so ambitious in their reach they will fly its guests down from out of town.
LOW YIT LENG zips into Hong Kong for the launch of a new luxury stemware line

THERE WE WERE standing in Ozone at The
Ritz Carlton 118 floors above sea level with
Hong Kong sprawled way below us. Alcohol
and heights are not exactly the best pairing
but when you get an invite to the world's
highest bar (and the promise of free flowing

champagne) it'll be foolhardy to turn it down.

We were there for pre-dinner drinks as
part of The Perfect Encounter, an evening
hosted by Asia’s first luxury crystal
stemware Lucaris of Ocean Glass PCL
Thailand. The occasion: to launch its
latest Hong Kong Hip collection. Our hosts:
chairman Kirati Assakul and managing
director Sunsanee Supatravanji.

Borne from a desire to pair modern Asian
cuisine with the best wines from around the
world, Assakul established Lucaris in 2009,
“We want to deliver world-class quality to

376 - PRESTIGE - SEPTEMBER 2012

our customers. Our crystal wine ware is both
lead and barium free, manufactured by using
the latest technology of eastern expertise to
meet western know-how.”

He admits that when he first mooted the
idea of going into the business, well meaning
friends and associates would not hesitate
to discourage him, saying it was going to
be a tough road ahead. “However, I think
entrepreneurs and visionaries all have a
stubborn streak in us and have this zeal to
want our vision to be realised. So when we
saw a little success, it made us feel good and
we were then spurred on to invest even more
leaving us with no choice but to continue in
the pursuit of our ideals,” he confesses.

Playing to their advantage? The fact that
he and Supatravanji are Asians with a close
proximity to, and firm understanding of,

the market. “The launch of Hong Kong Hip
is a testament to the commitment we have
in ensuring a perfect match of modern
Asian wining and dining with the best
crystal stemware Asia has to offer,” adds
Supatravanji.

Earlier in the day, we were introduced to
Lucaris and the Hong Kong Hip collection
through a blind tasting session. In the
luxuriously-appointed Carlton Suite, we
were blindfolded then asked to sample red
wine poured into two different glasses —
one, a Lucaris, the other, an established
European brand.

Interestingly, when our blindfolds were
removed and we were asked to choose our
favourite, those at my table (including a
top sommelier from Shanghai and other
gourmands) picked the one in the Lucaris
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TIN LUNG HEEN,

RITZ4BARLTON
HONI NG
’ ..

TIN LING HEEN PEXING DUCKAND
STIR-FRIED MINCED DUCK SERVED
WITHONION IN CRISPY BOWL

Bordeaux Glass for its better aroma, bouquet
and aftertaste.

But the real fun only began after the sun
set. The Perfect Encounter was made even
more perfect by the presence of prominent
Asian entrepreneurs and some of the most
influential personalities in the food and wine
business in Asia. Together, we gathered
at the one-Michelin-star Tin Lung Heen
Chinese restaurant on the 102nd floor of The
Ritz-Cariton Hong Kong.

No effort was spared to ensure that guests
were treated to the most exciting modern
Chinese cuisine paired with wines from
highly-acclaimed vineyards. Regaling us
with stories about her special encounters
with food and wine was Jeannie Cho Lee, the
first Asian Master of Wine and an award-
winning author.

Lee went on to introduce the hosts and
special guests who included Judy Leissner,
chief executive officer of Grace Vineyard.
Leissner has been overseeing her family
owned 200-hectare winery in the Shanxi
province. A French-style vineyard, it was
established in China in 1997 by her father
before she took over the reins.

Also sharing his passion for the business
of producing organic wines was Dan
Hetrakul, the scion of one of Thailand’s
media tycoons. Hetrakul manages the
family-owned Chateau Meyre in the
Bordeaux region of France, which prides
on being the first to go organic. Today the
winery produces about 150,000 bottles a year
and he is keen to interest a new generation of
Asians with his wines.

With exquisite stemware, beautiful wines
and delicious food all rolled into one, it was
an evening that many of us will remember
for a long time to come.[d

INGKAWAN MILLER-STIRLING
ANDYURIASSAKUL

SEPTEMBER 2012
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LUCARIS, Asia 1st Crystal wineware

-Event Launched in Hong Kong-

MEDIA COVERAGE REPORT

POST PR
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People Daily online 20" June, 2012
ASTV Manager Daily Newspaper 26" June, 2012 300,000 225,990
Thai Rath Daily Newspaper 26" June, 2012 1,000,000 130,500
Hello BI- Monthly Magazine 12 July, 2012 300,000 900,000
Thailand Tatler Monthly Magazine July, 2012 55,300 75,000
GM Monthly Magazine July, 2012 120,000 75,000
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Special Advertorial

The Perfect Encounter Dinner at The Ritz-Cariton, Hong Kong by LUCARIS Four Asian Visionaries of Wining & Dining

= CEiae wer  LUCARIS
LUCARIS

LRSS

fish daana LszaIunssnng Mr. Ethan Tian F&B Manager, (de) Bapassou aam;mma;a'., uaz (197) 3 Sagna Ms. Jeannie Cho Lee, Master of Wine PLTN
u’ra”v Ta@eaunana ain (vnew) InterContinental Hotels Group, Greater China  sz31414 Champagne Reception 71 Ozone 117§gag1 ﬁwﬂam‘luian AuusnIBveidBLazusiade ‘Asian Palate’
unam LUCARIS ufialavirdasaivgus uusudusnees  “Hong Kong Hip firstly for me is very trendy Anuiialu Asian Visionaries M¥iinusidandlngh
19138 wilelu Asian Visionaries and | like it. Hong Kong Hip can definitely Hong Kong Hip ﬁaamﬁ'nu'lumqmm LUCARIS
benchmark with all the other European or wHaNIENAAUUIAANITHANKAIUTENT 1Y
classical wineglass brands” amnadsadulndnuladszaulan

el

Mr. Yang Lu, China's Best Sommelier, ~Ms, Judy Leissner , CEO W Grace Vineyard *Hong Kong Hip' “ﬁq’lqﬂﬁ‘iﬂﬁayﬁuﬂﬂuﬂgalﬁﬂiuqﬂam“ﬂa"]qﬂ UAU MATENR mmq’lﬁ’hu Chateau Meyre Twlszne
Peninsula Shanghai “It's actually my first time ERT miauuﬂﬁﬂuudu?nﬂmﬂf WAL 284 LUCARIS tiAaAuLINIBALEE “The wine culture has already
to do a real blind tasting. I'm impressed by ~ “As Asians you always wanted to have something been through in Asian cultures in a sense of the flavors
the quality of Hong Kong Hip wine glass, that is designed and tailored for your own and aromatics. | think it's the best choice to pick the
especially on the aroma side and it does palate and surroundings, so great job for Hong Kong Hip to pair with your Asian palate”
have international quality for me” LUCARIS Hong Kong Hip!"

Blind Tasting anssuiigauiAnNINIZAL World Class 783 Mr. Lim Shong Chang, Director of Purchasing (nm«l) Auailel qnwmmw n?mm?qwm? Mr. Pierre Perusset General Manager,
ufilaiFRaea Hong Kong Hip eaiiadiilvaidngaann LUCARIS  Hotel Division of Sun Hung Kai Properties 131 Taifitunand 41 (ummu) oudauiningnafiin Th; Rl'zfliadm:,:ongzgnng;{l V}GS ‘hl_eu%ezsg
i 2 i e setting to launch Hong Kong Hip from
LL{CARIS nl1ay be new in the rT1arkel but  fanemanUszmAdasnauazau an Asian brand in Hong Kong. Congratulate
I think there's going to be a bright future LUCARIS for this wonderful experience”

for the brand with its good quality”

®
LUCARIS A Luxury Brand of Ocean Glass PCL. www.lucariscrystal.com LuC:AR,_IS

Available at Leading Department Stores Crystal of Modern Asia
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Hitting
The Town

7. Thai crystal wineware brand, Lucaris,
hosted an exclusive dinner for leading
wine and dine personalities at the Ritz-
Carlton, Hong Kong, Chairman of Ocean
Glass Kirati Assakul, Jeannie Cho Lee,
Judy Leissner, Dan Hetrakul and

| Sunsanee Supatravanj were there

Parties |
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