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LUCARIS to enter foreign markets as the Thai market nearly reaches maturity

Miss Jariya Sangchaiya, Managing Director of Ocean Glass Public Company Limited, has revealed the
company’s 3-year plan for its crystal wine glass brand “LUCARIS”. The company will boost its sales growth
through new sales channels as the Thai market will soon reach its maturity. Thus, the company eyes
business expansion in foreign markets with high growth potential and business opportunities. The company
has already entered the Chinese and Indian markets and expects its sales in the two markets increase by
10% annually. Currently Thailand and other ASEAN countries such as Vietnam, Singapore and Malaysia are
the company’s key markets. The company also expects to see sales growth from luxury hotels. Revenue of
LUCARIS brand is expected grow by 50% over the next three years. The brand generated revenue of 2,050
million baht in 2016 and 2,100 million baht in 2017.



